KEYWORD RESEARCH AND COMPETITOR ANAYSIS NOTES:

KEYWORD RESEARCH

COMPETITORS

FOCUS TERM

KD/TP

ADDTIONAL FINDINGS

TIMELINE

CONTENT PLANNING

Sl. No. | Category Task Status Priority Notes Date Completed Comments
Technical :Ensure website 8 . o

1 SEO uses HTTPS Il High Check for valid SSL certificate
Setup Google . .

2 Search Console O High Add Proprety in Search Console
Setup Bing . .

3 Webmaster Tools O Medium :Add property in Bing

4 Ensure mobile 0 High Use Google Mobile-Friendly Test
responsiveness
Fix crawl errors .

5 (404s, redirects) O High Use GSC Crawl Stats or Ahrefs
Generate-Submit . . .

6 XML sitemap O High Submit to GSC and Bing
Optimize site . .

7 speed O High Use PageSpeed Insights
Clean URL . . .

8 structure O Medium :Avoid query strings, use hyphens

9 ]Eizlgeck el O High Only block unneeded pages

10 R m Medium | Use JSON-LD via Google guidelines
structured data
11 g;;r;ly e O High Prevent content cannibalization




Use breadcrumb

12 o Medium :Helps with UX and internal linking

navigation
On-Page Include target .

13 SEO keyword in title tag High Keep under 60 characters

14 EE keyword in Medium iKeep under 160 characters
meta description
Use heading .

15 structure (H1, H2.) g QD ) [DET 2GS
Include keywords .

16 in URL Medium :Short, clean, hyphenated

17 t(?ag:imize g 2l Medium {Use descriptive keywords

18 Compress images Medium Use TinyPNG, WebP formats

preferred

Add internal links : .

19 to related content High 2-5 links per page

20 IrelC I & Medium :Use "nofollow" where appropriate
trusted sources

21 Gess _c_ontent Medium :Aim for Flesch score 60—-70
readability

22 REmes CUpIE High Use tools like Siteliner
content

23 Incluqe a clear call- Medium :Direct user toward next action
to-action

Content Conduct keyword .

24 SEO research High Use Ahrefs, SEMrush, Ubersuggest

25 e .k.eywords 19 High Avoid keyword cannibalization
specific pages

26 e Ui I High Follow E-E-A-T standards
depth content

27 Update outdates Medium :Refresh stats, add sections
blog content

28 A.dd muItimedia Medium :Improves engagement and retention
(images, video)

29 G Medium | Guides, how-tos, listicles
content (topics)

30 DEVElER B e Medium :Plan posts weekly or monthly

calendar




Off-Page

Build high authority

32 SEO backlinks High Guest posting, outreach, PR

33 Monitor backlinks Medium | Use Ahrefs, SEMrush, GSC
regularly

34 Dis.avow spammy Medium :Use Google Disavow Tool
toxic backlinks

35 Set up Google High Local SEO essential
Business Profile

36 ch_al LilEcien Medium Yelp, BBB, industry-specific sites
Listings

37 Reqyest & Manage Medium :Google, Trustpilot, Facebook
Reviews

Analytics &:Install Google . .

38 Tracking Analytics 4 High Use Google Tag Manager if needed
Setup conversion . .

39 tracking High Track purchases, signups, leads
Link GA4 to .

40 Search Console Medium :Enables SEO + engagement data
Track SEO metrics : .

41 (CTR, bounce) Medium :Use dashboards or plugins

42 HenlifEr [T Medium  : Weekly/monthly checks
rankings regularly

43 Gzl e sy Medium :Use Looker Studio or spreadsheets

SEO reports

SEO NOTES AND GAPS:

PX




